








at times, but have also helped reaffirm their
resolve to fight this depravity.

Greenberg and Lumpp met in an
aeronautical engineering class during their
senior year at the Academy. Independently
they capitalized on a shared entrepreneurial
spirit. Greenberg operated an online poker
supply business. Lumpp imported suits.
Their dorm room enterprises proved an
important part of their development. Today
both work for Academy graduates. Lumpp
is chief operating officer of Kablinga.
com, a Denver based Internet company he
co- founded with Art Zeile, ’86, and Joel
Daly, '90, that aims to teach kids financial
and social responsibility. “A lot of what I
have learned about starting a business from
Art and Joel has been extremely helpful
in starting the foundation,” says Lumpp.
With ambitions that run the gamut of “be-
ing president” to “ripping movie tickets in
Wyoming,” Greenberg is a management
consultant with Insigniam Performance
in Los Angeles. He is quick to applaud his
boss and foundation board advisor Nathan
Rosenberg, '74, for the current success of the
Somaly Mam Foundation. “If it wasn’t for
Nathan, none of this would have happened,”
says Greenberg. “He’s been the inspiration
behind me creating it. He’s given me the

support to run with my passion. He was the
first person to significantly donate to us.”

“The harder we work, the luckier we
get,” says Lumpp, looking back over the
remarkable developments of the past few
months. Upon returning from Cambodia,
securing a 501(c)(3) nonprofit status was
a prime concern and necessity for the
foundation. Lumpp “took command”
and hired a consultant to help with the
process. Told not to expect anything back
for eight months, Lumpp wrote a letter to
the Internal Revenue Service explaining the
importance of expediting his application.
He was approved in three weeks. “Nic
worked magic,” says Greenberg.

The duo’s meteoric accomplishments have
been bolstered by corporate and grassroots
efforts. “LexisNexis has been a huge
supporter of us,” says Greenberg. “They are
our main sponsor now. It’s taken everything
to a whole new level.” LexisNexis, one of
the worlds largest online database services,
is deeply involved with the foundation’s
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Opposite page: Somaly Mam embraces 15-year-old Srey Pov during launch of the founda-
tion. At age 7, Srey Pov was sold into sexual slavery for $20 by her mother. She was 10-
years-old when Mam’s organization AFESIP (Acting for Woman in Distressing Situations)
Cambodia rescued and brought her to one of its three rehabilitation centers. Left: A room
in a Cambodian brothel. (Photo by Nic Lumpp) Right: Handmade scarves, purses, and jew-
elry designed by rescued girls from AFESIP Cambodia. (Photos by Robert Stuart)

growth and has committed to providing
continual infrastructure, technical and
financial support. Bill Livermore, director
of customer support contact at LexisNexis,
has worked closely with the foundation’s
creators. “LexisNexis has a long history
of supporting the rule of law around the
world. Where human trafficking exists the
rule of law cannot exist,” says Livermore.
“These two young men are heroes. I cannot
overstate this. They saw an injustice they
could assist with and rather than sit by, and
rather than send money, they reached out
and committed to do something. Nic and
Jared are the finest examples of what their
generation is capable of.”

The successful launch of the foundation
now leaves Greenberg and Lumpp time
to focus on future strategy. Finding an
executive director who can effectively carry
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out the global mission of the Somaly Mam
Foundation is of top priority for the co-
founders. They know their limitations and
are not afraid to ask for help. The health
of the foundation trumps their egos.
“We're really looking to take it to the next
level beyond us,” says Greenberg. “Luckily
enough the CEO of LexisNexis is on the
board of a nonprofit that’s job it is to link
former executives to NGO’s.” Military
awareness is also on their agenda. “This
issue is especially important for military
personnel to understand since often those
stationed overseas do not know that many
of the prostitutes just outside their bases
are actually enslaved, tortured and bought
and sold like property,” says Lumpp.
Online social networking outlets
MySpace and Facebook are generating
growing awareness of the foundation’s
mission. “One of the major things we
want to do is get people to sign up
for our e-mail list,” says Lumpp. The

foundation’s presence on these sites has

generated thousands of new contacts.
“Our focus is to raise awareness,” says
Greenberg. “Our focus is results on the
ground. That’s where our commitment
lies.” Their efforts have also employed the
most basic of tactics - word of mouth. “I
spoke to a group in Colorado, and at the
end I asked them to commit to talking to
someone about the cause, one person each
day for seven days. That's what is needed
for change to happen,” says Lumpp, his
enthusiasm pushing out the words.

Hollywood has rallied around Greenberg
and Lumpp’s effort. Actress and activist Daryl
Hannah, who has physically helped rescue
girls from the brothels of Cambodia, served
as master of ceremonies at the foundation’s
UN launch. She passionately urged the
crowd “to give everything you can,” to the
cause. The events of the week raised more
than $100,000. Just days before Mam
revealed that AFESIP would be bankrupt
by the new year. Academy award winner
and UNICEF Goodwill Ambassador Susan
Sarandon who now serves on the Somaly
Mam Foundation’s board of directors,
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Lumpp and Greenberg with young women helped
by Somaly Mam in Cambodia. (Courtesy Photo)

appeared with the nonprofits co-founders
on The Tyra Banks Show to help promote
their mission. At times bewilderment bubbles
to the surface of Greenberg and Lumpp’s
unique experience. “Susan Sarandon cooked
me breakfast,” says Lumpp, eyes wide with
disbelief. “I'm really getting used to all this.

I don’t know what I'm going to do when I
get back to my normal routine in Colorado.”
Just the morning before the pair stood

in Sarandon’s New York City apartment
shooting pool and discussing the future of
the foundation.

Support and awareness for the
foundation is also being generated among
the Academy’s student body. Cadet 1st
Class Asha Padmanabhan is attempting
to “brand the cause” of the Somaly Mam
Foundation as part of a project for her
Innovation class. Using Khmer silk,
Padmanabhan hopes to develop and market
ties, scarves and throw pillows to raise
awareness and funds. “Once people know
about the problem, they are hooked,” says
Padmanabhan, a member of Wings of Blue.

Chris McClary, a graphic designer who
volunteered to design the printed material
for the foundation’s launch party, has been
deeply affected by his involvement with
the campaign. “I broke down. I was so
moved by what I was up to. It was really
a profound moment,” says the California
based designer. “I was designing at a
philanthropic level. I felt like I got my life.”

It’s 1:30 a.m. Greenberg and Lumpp
leave the din of Whiskey Park. They’re
ready to call it a night. They need
rest. The next two weeks have them
crisscrossing the country - Denver, Los
Angeles, and back to NYC. The Somaly
Mam Foundation is open for business.
“It’s something worth waking up in the
morning for, that’s for sure,” says Lumpp,
looking tired but proudly satisfied. ¥4
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